Table of Contents

1.1
1.2
1.3
1.4
1.5
1.6
1.7
1.8

2.1
2.2
2.3
2.4
2.5
2.6
2.7
2.8
2.9
2.10

3.1
3.2
3.3
3.4
3.5
3.6
3.7
3.8
3.9
3.10
3.1

4.1
4.2
4.3

Brief Descriptions of the Chapters 8
Preface 10
Foreword 12

Basics 16

Tasks of Screen Design 18
Elements of Screen Design 20
More Space Than Book 22
History of Hypertext 26

User Oriented Design 32
Personas 34

Which Product? 42

Basics Checklist 46

Orientation and Navigation 48
Where am I? 50

A Few Basic Questions 54

User Profiles 56

Wizards and Guided Tours 60
Metaphors 64

Visual Orientation Elements 70
Arrangement 74

Navigation Elements 78

Maps and Other Search Aids 82
Orientation and Navigation Checklist 86

Information 90

Reading Text on a Monitor 92
Screen Typography 94

Writing Text for the Monitor 102
Scrolling 112

»A Picture Is Worth More Than a Thousand Words«
Three Functions of Pictures 116
Pictures That Work 118

lcons 122

Video, Animation, and Sound 130
Flash 134

Information Checklist 138

Screen Layout 142

Screen Layout as Composition 144
Scanning a Picture 146

Structuring the Content of the Screen 148

114



4.4 Figure-Ground Relationship 150

4.5 Gestalt Laws and Their Application 152

4.6 Controlling Eye Movement by Means of Visual Signals 158
4.7 Colors 160

4.8 Color Systems 162

4.9 The Use of Color 164

4.10  Screen Layout Checklist 212

5 Interaction 214

5.1 Interaction as a Human Basic Constant 216
52 Types of Reaction 218

5.3 Dialog Elements 220

5.4 Fitts's Law 222

55 Interaction Checklist 224

6 Emotion 226

6.1 Communication and Metamessages 228
6.2 Motivation, Goals, Practicality 236

6.3 Curiosity 238

6.4 Attracting Attention 240

6.5 Practicality and Clarity 242

6.6 Humor 244

6.7 Emotion Checklist 246

7 Intercultural Screen Design 248

7.1 Culture and Identity 250

7.2 Cultural Manifestations 254

7.3 Lewis’s Three Basic Cultures 260

7.4 NESTLE’s Pages Customized for Specific Countries 264
7.5 Intercultural Web Design Checklist 274

8 Web Accessibility Initiative 276

8.1 The Internet—an Almost Ideal Medium for the Visually Impaired 278
8.2 Guidelines 284

8.3 The Most Important Rules for Accessible Web Pages 286

8.4 Testing Web Sites 288

8.5 Barrier-Free Web Pages Checklist 292

9 Appendix 300

9.1 References 302

9.2 Style Guides and Other Sources on the Internet 320
9.3 List of lllustrations and Sources 322

9.4 Index 332

9.5 About the Author 336



2 Springer
http://www.springer.com/978-3-540-43923-3

Screen Design Manual

Communicating Effectively Through Multimedia
Thissen, F.

2004, XV, 321 p., Hardcowver

ISBEN: 978-3-540-43923-3



