Contents

Foreword VII
Ignazio Visco

Acknowledgments IX
Contributors XIII
List of abbreviations XV
Introduction 1

Paolo Del Giovane and Roberto Sabbatini

1 Perceived and measured inflation after the launch of the euro:
explaining the gap in Italy 13
Paolo Del Giovane and Roberto Sabbatini

2 Rounding and “anomalous” changes in Italian consumer prices
in 2002 51
Franco Mostacci and Roberto Sabbatini

3 Pricing behaviour and the introduction of the euro: evidence
from a panel of restaurants 71
Eugenio Gaiotti and Francesco Lippi

4 Did prices really soar after the euro cash changeover?
Evidence from ATM withdrawals 109
Paolo Angelini and Francesco Lippi

5 Memory for prices and the euro cash changeover: an analysis
for cinema prices in Italy 125
Vincenzo Cestari, Paolo Del Giovane and Clelia Rossi-Arnaud

6 What’s behind “inflation perceptions”? A survey-based analysis
of Italian consumers 157
Paolo Del Giovane, Silvia Fabiani and Roberto Sabbatini

7 Impact of the cash changeover on prices and inflation perceptions
in the euro area: a survey of the empirical evidence 199
Paolo Del Giovane and Roberto Sabbatini

List of figures 231
List of tables 233
Author index 237

Subject index 241



2 Springer
http://www.springer.com/978-3-540-78369-5

The Euro, Inflation and Consumers' Perceptions
Lessons from ltaly

Giovane, P.; Sabbatini, R. (Eds.)

2008, XV, 244 p., Hardcover

ISBN: @78-3-540-78369-5



