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According to projections, unit sales of NFC-enabled devices are expected to reach 
40 to 50 million in 2011. Edgar, Dunn & Company have predicted an overall mar-
ket expansion for mobile NFC to USD 680 billion by the year 2016 and other mar-
ket observers expect the market value for NFC chips to reach between USD 300 
million (Juniper Research) and USD 800 million (IMS Research) by the year 2014.14 

Experts suggest that the number of NFC-enabled devices available worldwide will 
reach 750 to 900 million by the year 2016. Smartphone penetration, which hovered 
around 47% in 2011, is expected to reach 70% in 2015.15Moreover, 85% of all POS 
terminals are expected to be outfitted with contactless technology by the year 2016, 
compared to only 10% in the year 2010.16 

In Europe, for instance, around 30 million NFC-enabled contactless cards were in 
circulation at the end of 2011. Contactless services were first introduced to custom-
ers in Italy, Spain, France and the U.K. in June of 2011. Companies in Germany, 
Benelux, Austria and Switzerland are still at the feasibility and pilot-test stage. 

More than
50 million

NFC smartcards
on the European
market in 2013

TextRollout
Card project
Study
Mobile project

Contactless Payment Market 
(Smartcards in Europe)

Sources: NFC Insight, April 2011
NFC World Europe, June 2011

 
Figure 10: Contactless services in Europe, © NFC Insight, April 2011 / NFC World Europe, 

June 2011 

                                                           
14 NFC Insight: “NFC-Payments Fact Pack: The Hottest Predictions for 2012,” April 2012, 

42 pages. 
15 Ibid, p. 26 (estimate issued by Nielsen, Mercator, Morgan Stanley, Juniper Research and 

others) 
16 Ibid, p. 37 (estimate issued by ABI Research, 2011). 
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Based on the current situation, the following development is projected for mobile 
payment services around the world. 

Most countries have initiated pilot tests to ascertain the feasibility and sustainabil-
ity of the new services. The tests have so far been promising. Pioneers in individual 
countries have already introduced services to the market. These have achieved 
astonishingly successful results, although the business models are not yet fully de-
veloped because various issues such as device (e.g. reader) availability, retailer re-
quirements, security, customer acceptance, interoperability and regulation remain 
unclear or only partially settled. 

This means that the business models still have a limited range, limited scalability 
and a limited shelf life. 

As the market develops, however, the regulatory matters (e.g. SEPA, PSD and E-
Money Directive) and the remaining security and interoperability issues will be re-
solved. Moreover, the available business models can indeed be adapted to take ac-
count of customers and retailers. Attempts will be made to evaluate and better un-
derstand the cultural influence of cash, while the “young” generation will continue 
to demand more attractive payment options. Retailers, too, will continue to be on 
the lookout for cost-effective methods of payment and attractive value-added ser-
vices. 

Development of Mobile Money

Regulation
Interoperability
Security

Customer acceptance
Retailer requirements

Pioneers
Pilot tests / studies
Early adopters
Restrictive business
models
Limited reach
Limited scalability
Limited durability

Major players enter market
Improvement in payment infra-
structure
Mass market (100% device
penetration / technology)
Integrated banking services
Additional revenues
Worldwide interoperability
Collaboration
Development

Business Models
1st Generation Stage of Maturity Next Generation Payments

Sources: NFC Insight
Monitise 2011

 
Figure 11: The development of mobile money, © NFC Insight Monitise 2011 
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