Preface

Only in modern times has the beautiful been divorced from the good. It is time to
consider uniting the two once again. Aesthetics and Business Ethics is one of the
first books to attempt such reconciliation, focusing especially on the context of
business. Drawing on cutting-edge research, the book explores the myriad ways in
which aesthetics and business ethics can come together to illumine the nature of the
firm, moral judgments, the creative process, and wisdom itself. The discussion is both
theoretical and practical, showing ways in which the teachers and students of ethics
can draw upon art and even create art to reveal hidden aspects of both good and evil.
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