Contents

shared.value.chain: Profitable Growth Through Sustainable Value
Creation. . .......... ... 1
Michael D’heur

Beiersdorf: Generating Joint Added Value Through Collaboration,
Planning, and Evaluation. . . . ... ... ......... ... ... ... ... .... 109
Daniel Weber and Dorle Bahr

Fairphone: Sustainability from the Inside-Out and Outside-In. . . . . .. 123
Tessa Wernink and Carina Strahl

SAP AG & StarShea Limited (Ghana): Sustainable Value Creation
Through Collaboration with Companies, NGOs, and Intermediaries. .. 141
Heino Kantimm

Nanogate AG: Sustainable Value Creation in Technology
Companies. . . ......... ..t e e e 157
Ralf Zastrau

Audi: Raw Materials, Road, Recycling — How Life Cycle Analysis
Influences Product Development. . ... ......................... 167
Peter F. Tropschuh and Martina Biendl

Symrise and Vanilla: Tradition, Strategy, and Total
Commitment. . ... ...... .. ... . . . i 185
Stephan Sielaff, Christina Witter, and Clemens Tenge

Siemens: Managing Sustainability Along the Value Chain
to Benefit Our Customers. . ... ............................... 207
Ralf Pfitzner and Matthias Lutz

xi



Xii Contents

Opportunities Through Positive Impact Investing and Finance
Embedded in Banking Value Chains. . ... ...................... 227
Karen Wendt

Henkel: Sustainability in the Value Chain: From Philosophy
to Practice. . .. ... . .. . .. 249
Frank Roland Schroder, Dirk Holbach, and Thomas Miiller-Kirschbaum

VAUDE: Sustainable Value Creation as a Corporate Mission
Statement for Small and Medium-Sized Companies. .. ............. 261
Antje von Dewitz

International Paper: Creating Value Through Sustainably Managed
Natural Resources. . . .......... . ... . . 275
Teri Shanahan and James McDonald

Independent Capital Group: The Importance of Sustainable
Value Creation as an Investment Criterion. . .................... 293
Mirjam Staub-Bisang

Nestlé: Sustainable Value Chain Management from the

Farmtothe Fork. ... ... ... ... ... . . . . . . . . . . 313
John Bee, Peggy Diby, Bineta Mbacké, and Barbara Wettstein
The Thin Air Factory: The Value Chain Unchained . . . . . .......... 327

Julian Borra

BASF: Measurability — A Prerequisite of Shared Value Creation
in Agriculture. . . ... ... . 351
Markus Frank, Katharina Fischer, and Dirk Voeste

Telling the Backstory: Transparency in Global Value Chains. .. ... .. 365
Georg Lahme and Volker Klenk

Infineon: Integrated Supply Chain Architecture to Support
Sustainability . . . . ... ... . . . 381
Kurt Gruber, Christian Pophal, and Hans Ehm

German Council for Sustainable Development: The Sustainability
Code. ... 393
Yvonne Zwick

Authors and Contributors of “Sustainable Value Chain
Management™ . . .. ... ... ... 407



2 Springer
http://www.springer.com/978-3-319-12141-3

Sustainable Value Chain Management

Delivering Sustainability Through the Core Business
D'heur, M. (Ed.)

2015, XlI, 426 p. 137 illus., Hardcover

ISBMN: 978-3-319-12141-3



	Contents

