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Nina Kolas, Wolfram Höpken, Matthias Fuchs, and Maria Lexhagen

An Analysis of Consumer Search Patterns in the German Airline Market

Using Panel Data . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 87

Christopher P. Holland, Julia A. Jacobs, and Stefan Klein

Behaviour of Virtual Visitor Based on E-Shop and DMO Websites:

A Comparative Study by Means of Data Mining Techniques . . . . . . . . . 101
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