Contents XI

Contents
FOTEWOI ...ttt Vil
ACKNOWISAGEIMENLS ...ttt ettt b ettt et b e ebeeaenee X
COMLBINES ...ttt ettt XI
ADDIEVIALIONS ...ttt ettt ettt ettt a ettt s bbb e b e ebeenene XV
FIGULES ...ttt ettt a ettt b ettt ee XVII
TADIES .ttt XIX
I INEEOAUCTION .ottt ettt ettt ebe bt se b e ebe e st eseeseeseseneenis 1
Lol IMOTIVALION 1.ttt ettt ettt ettt e e se b e s eseeseeseeseseseeseeseesensensenean 1
1.2 ReSCArCh ODBJECHIVE. ..cueuiiiitiieieiieiieteetee ettt sttt 3
1.3 Outline of the DiSSEItation .........c.ccveiruirierieieiietieteieietete ettt ettt ere s neeneas 4
2 Research Gap, Objective, and StrateZy .........ccceoveiriririerieiirireneieeeseste e 7
2.1 Significance of Valuing Firms and Their Innovation Potential ...............ccccccevininnins 7
2.2 Existing Research and Research Gap..........cocoeviviniiiiiinenciccceeeeeseseee 9
2.3 ReSCArCh ODJECHIVES ...c.viuviuieiietiitiieieiiet ettt ettt bttt et b et ebe e e 12
2.4 Research Strategy and ProCess.......c.ccueiririiriiirinineneereseee et 14
3 Theoretical FOUNAtIONS .......cc.cueirieuiriiiciniiieenccitctr ettt 17
3.1  BasiC FOUNAALIONS .......c.ooviieiieiiiiiiiicieiieteteee ettt 17
3.1.1  Theory of the FIrm .....ccoooiiiiiiiiiiieee e 17
3.1.2  Resource-Based VIEW ........ccceoieiririiiieieiieiieie ettt 19
3.1.3  Complementary TREOTIES .......c.ccceruiruirieiriiiiiniirieieieeetes ettt 22
3.2 INNOVAION TREOTY ...eviiiiiiieiieiieieetee ettt 23
3.2.1 Process View On INNOVALION.........ccocirieieiiieiiieieieiteteeie et 24
3.2.2  Capability View on INNOVAtION ........coeoieiiirieniiieieeieeeeee e 26

3.2.3  Outputs of Innovation Processes or Innovation Capabilities ..............ccceeveurnenee. 26



XII Contents

3.2.4  Sources Of INNOVALION. .......c.ecueiiieiitiieieieteeie ettt eae s 27
3.2.5 Innovation Potential ............ccccoeueiiireininieinieiinicieceeeee e 28
3.3 Valuation TREOTY.....coiiuiiiiieiieiietiieeet ettt ettt bttt ebe e nee 31
3.3.1 Investments, Valuation, and RisSK.............c.cccceeviieiiiiiiiiiice e 31
3.3.2  INCOME APPIOACKES ....ccuiviiinieiiciietitee ettt 32
3.3.3  Market APPrOaches .......cccouiiiiiiiriiniinicieeeeseee et 36
3.3.4  COSt APPIOACHES ....ecuiuiiiiiieiieiceteet ettt ettt b ettt 37
3.3.5 Hurdle Rate Approaches ............cocoeeueieicieiiiinininininieieeeiceciceceeee e 38
3.4 DeCISION TREOTY ...ouiiiiiiieieiiei ettt ettt 39
3.4.1 Decisions and RiSK .........ccooerieiiiiiniinieieiete et 39
3.4.2  Information ASYMIMEIIY ......ccueiiuiriiriiieieiieiertentet ettt 40
3.4.3 Bounded Rationality and Behavioral Biases............cccccoeirierieieinineneeieeeen 40
3.4.4 Decision-Making Processes for Investments and Acquisitions .............cccceevuneee 42
3.4.5 Decisions as PractiCes .........cccoreueririeiininieinieiiinieenteietseetet ettt 43

4 Theoretical Framework and Implications ...........cccccevieirienieieiininieeeece e 44
4.1 Value of Resources and INNOVALION ...........ccevieieinieiinieiniecinccceeeeeeeeee 44
4.1.1 Innovation and the Value of ReSOUICES........c.oeiriruiiniiiininiciniecicereceeeeene 44
4.1.2  AcquiSition Of RESOUITES .......ccceririiriiiiiieiinierieieeeieestete et 45
4.2 Typology as Theoretical Framework ............ccccceviiininieiiiiiiiiieeeeeeeeeene 47
42,1 FIrM TYPES .ot 48
4.2.2 DIMENSIONS...c.veuiiieiiieieintetinietetntetttetetene ettt ettt eaestsaebes e seseeenesesaesenene 50
4.2.3  Typology Framework .........cccocoeireinirieinieiiriecee et 53
4.3 Implications from TREOTY.......ccccoirieriiiiiieieie e 54
4301 1d@a FIMMIS ottt 54
432 Growth FIMMS ...oviiiiiiiiiiciccc et 60
4.3.3 MatUIE FIIMS c.ceeuiieiiieieiiccc ettt 65
4.3.4  Cross-Type IMPliCAtIONS ......cceeruiriiriirieiiinienteeee et 68

5 Design of the Empirical StUAY .......ccccoeoieiririnieiiiireieeseeeee e 74



Contents XIII

5.1 Epistemological POSIION........ccveuiriiiiirieiiirieicie et 74
5.2 ReSCAICH SHrAtEEY ....coveiviieuieiieiirtiieieet ettt 75
5.3 ReSCArCH DIESIZN . .ccuiiiiiiiieiieiiiee ettt 77
5.4 ReSCAICH PIOCESS ......viuiiiiiciiiiciccc et 78
541 SamPIe SEIECION .....cueeuiiiiiieieiceitee ettt ettt 78
5.4.2  Data COECHION. .......c.oiiiiiiiiiiiiicicieeec e 80
543 Data ANALYSIS ...virveuieieuieiiiteieiei ettt ettt b ettt r e ae b tens 81
5.5 Data SAMPIE ...c.ouiiiiiiicieiiciett e e 83
6 Empirical Findings and DIiSCUSSION..........cciirtirierieieirienieieiei ettt 85
6.1 Valuation Process and Context FACLOTS...........ccueieuiriirieieieiieieeieieiee et 86
6.1.1  PIOCESS STEPS ...euviuienieiitiiesieieiet ettt sb ettt een 87
6.1.2  First-Degree Context FACIOTS ........c.cevueieieiriiiiiieieiteieeie ettt 91
6.1.3  Second-Degree Context FACtOrS.........coueoieiiiriiniiniiiiineneeeceseeeeeee e 96
6.2 Valuation of Idea FIrMS........cccovueiriiiiniiiinciiniccniec ettt 97
6.2.1  MethOAOLOZIES ....c.eoueevieeieiiieieieiteie ettt ettt ebe b een 97
6.2.2  INFOrMAtION.....cceviiiiiieiiiciiiect ettt 105
6.2.3  Key Findings and DiSCUSSION .........ccceiruiriirierieieiieteeieieceieeie et 109
6.3 Valuation of Growth FIrms .........cccccoiiiiiiiiniiiiccceeeeeeeeeeees 112
6.3.1  MethOAOLIOZIES ......eouieiiiieiieieiiete ettt 112
6.3.2  INfOrmation........c.cciiiiiiiiiiiiiiiiiicccc e 125
6.3.3  Key Findings and DiSCUSSION .........ccuetruiriiriinieirieiiinieieieteeie et 131
6.4  Valuation of Mature FIrMS .........coccoviiiiiiiiiiciceeeee et 135
6.4.1  MethOAOIOZIES ......eoviiiiiieiieieeieseeee ettt 135
6.4.2  INTOTMALION .....viuiiiieiieiiteieietete ettt ettt ettt st eaeebe s e e ene e 144
6.4.3 Key Findings and DiSCUSSION ......c..ccueueririerienieireniinieieeeieseseeee e 148
6.5 Cross-Type COMPATISON......c.eeueruiruirienienietieteteiesieteeteetesteteseeseetesseteseeseebessenseneeneanas 150
6.5.1 Valuation Process and Context FActors...........cccoeivveiiniinncinncnciceeees 151

6.5.2 Methodologies and Information .............cocevuerieireninienieinneseeeeseseeeeee 154



XIV Contents

7 Implications for EXisting TREOTY ........c.cciriiuiiriiiniieiieieee s 163
7.1 Comparison Between Theory and Practice ...........cccecevevienieiiincninieiecseceeee 163
7.1.1 Valuation Process and Context FACtOrS..........cccovvueerreinieenneiniicncceeeeeen 163
7.1.2  Methodologies and InfOrmation............ceccvevveririninenieieeresece e 165

7.2 Implications for EXisting ThEOTY .......ccceviriiiirieiiiiiieieecte e 172
7.2.1  Valuation TREOTY.......ccciviiiiiiiiiieeie et 175
7.2.2 Innovation and Underlying Theories.........cccovueiririnienieieieeseieeceee e 192

8 COMCIUSION. c.tnttteteet ettt ettt et s et s et b et e s et ae s eneneneen 197
8.1 SUMMATY ..ottt ettt b ettt bt sttt ene et 197
8.2 Implications for Future Research ............ccocoocovievieiieiiininieieeeeeeeeee 200
8.3 Implications for Managerial Practice ............cocevueiririinenieisincrieieiecceseeeei 202
RELEIENCE LIS ...ttt ettt ettt 205
APPEIIAIXES ...ttt bbbttt b ettt et 229
Appendix A: INterview Partiners...........cooereieiiininieieiecee ettt 229
Appendix B: Interview GUIdEliNe ............oceoieiiiriiieieieieeieeeteteee e 233
Appendix C: Interview Database and Interview Analysis ..........ccccceeeeereinnerinecennenenes 234

Appendix D: Literature Database............coceieiririiiienieieieiesieieiecett et 239



2 Springer
http://www.springer.com/978-3-658-09289-4

“aluing the Innovation Potentials of Firms

What Theory Suggests, Practitioners do, and both
Implies for Existing Theory

Buchmann, | A.

2015, XX, 239 p. 9illus., Softcover

ISBEN: 978-3-658-00289-4



	Contents



