
ix

Contents

1	 Introduction. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 1
Jing Wang, Michitaka Kosaka and Ke Xing

Part I  Servitization Model 1—Product + Information Service

2	 Foton Lovol International Heavy Industry Co., Ltd.—Service  
for Information Demand. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .	 17
Weiwei Han, Jing Wang, Guozhu Jia and Qiang Gu

3	 Shaanxi Blower (Group) Co., Ltd.—Value Added Services  
of Information and Operation. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 41
Yanliang Wu, Renqian Zhang, Guozhu Jia and Hexin Wang

4	 Hitachi Construction Machinery Co., Ltd.—M2M  
and Cloud Computing Based Information Service . .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 75
Fujio Matsuda and Michitaka Kosaka

5	 Hewlett Packard Australia—Towards Sustainable Product  
Service Systems. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 93
David Ness and Ke Xing

Part II  Servitization Model 2—Product + Operating Service

6	 Envision Energy Ltd.—Cloud Platform Based  
Operational Service. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 111
Jing Wang, Weiwei Han and Qiang Gu

7	 Fuji Xerox—Manufacturer Managed Equipment Service. .  .  .  .  .  .  .  .  	 137
Masaru Takeda and Michitaka Kosaka

8	 Soniclean—Product-Oriented Servitization. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 155
Ke Xing, David Ness and Gunwoo Min



Contentsx

9	 Schneider Electric—UPS Design and Operational  
Management Service. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 175
Meina Zhao, Jing Wang and Yansong Shi

10	 Sony—Customer Oriented Value Creation. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 195
Satoshi Tsujii and Michitaka Kosaka

11	 DuctAir—Service Innovation for Value Add . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 211
Ke Xing, Martin Belusko and Gunwoo Min

Part III  Servitization Model 3—Product + Financial Service

12	 Sinosteel-XTMMC—Function Pricing Based  
Manufacturing Service. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 233
Jing Wang, Meina Zhao, Guozhu Jia, Hexin Wang and Jun Yao

13	 Tongfang Energy Engineering Technology Co., Ltd.—Energy  
Management Contract Service. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 251
Renqian Zhang, Jing Wang and Zhen Chen

Part IV � Servitization Model 4—Design, Manufacturing  
and Service Integration

14	 Red Collar Group in Qingdao—High-End Clothing  
Customization Service . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 289
Guozhu Jia, Jing Wang, Renqian Zhang,  
Hengshan Zong and Jun Yao

15	 Seiko Instruments Inc.—Product Based Value Co-creation. .  .  .  .  .  .  .  	 317
Hiroyuki Sakano and Michitaka Kosaka

16	 Aquamate—Integrated Management for Water Supply Service. .  .  .  	 335
Genevieve Cother

Part V  Servitization Model 5—Product + Customer Value Co-creation

17	 Haier Group—Interactive Design and Manufacturing  
for Intelligent Home . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 353
Jing Wang, Lijuan Cheng, Guozhu Jia, Renqian Zhang and Jun Yao

18	 Fujitsu—Field Innovation Service with Customer  
Value Co-creation in ICT Business . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  	 381
Tetsuya Muramoto and Michitaka Kosaka

19	 OKI—Customer Value Co-creation in Knowledge White Space. .  .  .  	 399
Kazuhiro Oshio and Michitaka Kosaka



http://www.springer.com/978-981-287-756-7


	Contents

