PREFACE

This book is the culmination of an ambitious project that sought to
find out what kind of insights and potential applications could emerge
within the field of audience studies by adopting an innovative longitu-
dinal methodological approach to studying receptions of Peter Jackson’s
Hobbit trilogy (2012-14). Much of what we have attempted hasn’t been
done before on this scale, and the complexity of the project only really
became apparent soon after we received the first rich accumulation of
data in December 2012. Along the way, several new and unexpected
issues emerged that warranted further investigation; we have done our
best to give service to these. Writing this book has given us the opportu-
nity to gather together our core findings and present these back to those
who contributed to them, reflect on what these findings mean in the big-
ger picture and their possible implications for theoretical understandings
of audience reception per se and Hollywood film franchises in particu-
lar, and to offer interested readers insight into the methodological design
and conduct of a unique project that, we hope, may inspire similar studies
in future.

The research that informs this book was the outcome of a collective
effort over an extended period, and simply would not have been possible
without the generous assistance and contributions of our respective insti-
tutions and the people associated with them. We have been extremely
fortunate to receive modest funding at critical stages of the project from
the Faculty of Arts and Social Sciences as well as the Research Trust at
the University of Waikato, without which we could not have attempted
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a longitudinal project, let alone a multilingual study for one important
stage of it. We particularly thank Emeritus Prof. Robert Hannah, former
Dean of the Faculty of Arts and Social Sciences, for his active support
of this project. Our sincere appreciation also goes to the many col-
leagues and graduate students who contributed in various ways to the
success of this endeavour: Kim Schreder, Christian Kobbernagel, David
Mathieu, Cedric Courtois, Tonny Krijnen, Alejandro Fernandez, José
Javier Sanchez-Aranda, Stan Jones, Geoff Lealand, Darren Elliot, Nadia
Gush, Debrin Foxcroft, Sheilah Jacay, Yana Wengel, Luis Cifuentes, Loic
Dussart and Victoria Kirk. Many friends and family members have also
provided invaluable support and encouragement throughout the course
of our research and more recent book writing. Special thanks go to
Jillian Smith, Rebecca Fraser and Roberto Saravia.

Last but not least, we extend our heartfelt gratitude to the several
thousand survey respondents who gave so generously of their time to
offer their comments and insights, often in considerable detail. Some of
you have been part of this project from the outset, and many completed
more than one survey at different stages. We have been truly humbled by
your willingness to participate in our research and have found all of your
responses extraordinarily useful in gaining a clearer insight into viewers’
diverse reactions to the Hobbit film trilogy, both as a blockbuster event-
film trilogy and a much-anticipated expansion of the fantastical world of
Middle-earth. Each and every one of you has contributed to this book
and the analysis it offers; for that, we are tremendously and enduringly
grateful.

Hamilton, New Zealand Carolyn Michelle
Toronto, Canada Charles H. Davis
Hamilton, New Zealand Ann L. Hardy
Newecastle, Australia Craig Hight
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