
ix

Contents

1	 Journalism and Social Media: An Introduction		  1

2	 Social Media and Journalism Practice		  23

3	 Journalism and Social Media Audiences		  47

4	 Social Media and the Newsroom: New Relationships,  
New Policies, New Practices		  67

5	 Big Data, Algorithms and the Metrics of Social  
Media News		  89

6	 Shifting Values, New Norms: Social Media and the 
Changing Profession of Journalism		  111

7	 News in Social Media Environments: Journalism  
in a ‘Post-Truth’ World		  133



x   Contents

8	 Conclusion: Where to from Here for Professional  
Journalism?		  153

Bibliography		  165

Index		  167



http://www.springer.com/978-3-319-65471-3


	Contents



