
Contents

1 Public Sphere and Social Capital in the Age of Intermediality:
Approach from Computational Social Science . . . . . . . . . . . . . . . . . 1
Kaoru Endo

Part I Theory

2 What Is Public Opinion? In the Age of Comlexedly-Mediated
Democracy and Scandal Politics . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9
Kaoru Endo

3 Does Agent-based Modeling Flourish in Sociology? Mind the Gap
between Social Theory and Agent-based Models . . . . . . . . . . . . . . . 37
Yoshimichi Sato

4 Does the Internet Make People Selfish? Effects of the Internet on
Citizens’ Political Attitudes . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 47
Naoki Sudo

Part II Empirical Investigation

5 Social Capital on Social Media . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 73
Fujio Toriumi and Yuka Kamiko

6 An Examination of a Novel Information Diffusion Model for
Social Media . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 93
Keisuke Ikeda and Satoshi Kurihara

7 What Are Practical User Attributes in the Social Media Era?:
Proposal for User Attribute Extraction from Their
Social Capital. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 119
Takeshi Sakaki

vii



8 Measuring Social Change Using Text Data: A Simple
Distributional Approach . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 139
Takashi Kamihigashi, Kazuhiro Seki and Masahiko Shibamoto

9 Value Co-creative Manufacturing Methodology with IoT-Based
Smart Factory for Mass Customisation . . . . . . . . . . . . . . . . . . . . . . . 165
Toshiya Kaihara, Daisuke Kokuryo, Shota Suginouchi
and Swee Kuik

10 Has the 3.11 Disaster Brought About Conservatism in Japan? . . . .. . . . 181
Masaki Hata, Jaehyun Song and Yutaka Shinada

viii Contents



http://www.springer.com/978-981-10-6137-0


	Contents



