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Osman Demirdöğen and Hamit Erdal

11 Determining Performances of Innovation and Exports in Turkey and Se-
lected Countries via Malmquist Index for the Period of 1996–2012 . . . . . 199
Aziz Kutlar, Yusuf Bayraktutan, and Hanife Bıdırdı

12 Structure Genesis as a Factor of Success of Interorganisational Innovation
Networks . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 215
Axel Müller and Silvia Pick Vidal

13 Knowledge Transfer as Driver for Innovation Culture in Heterogeneous
Economic Zones . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 229
Winand Dittrich and Matthias Biniok

Part III IT

14 Driver’s Choice and System Outcomes in Congested Traffic Networks . . . 249
Siegfried Weinmann, Kay W. Axhausen, and Christoph Dobler

15 Development of an Efficient Europe-wide e-Recruiting System (European
Recruiting 2020) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 267
Ricardo Büttner

16 Cloud-computing in the Insurance Industry . . . . . . . . . . . . . . . . . . . . 275
Thomas Christiaans and Stefan Steden

17 Dynamic Store Procedures in Database . . . . . . . . . . . . . . . . . . . . . . . 291
Muhammet Dursun Kaya and Hasan Asil

18 The Impact of High-Tech Expenditures on Exports in Turkey: 1996–2012 303
Aziz Kutlar and Ali Kabasakal

19 A Fresh Look at an Old Classification Algorithm . . . . . . . . . . . . . . . . 323
Bernd-Jürgen Falkowski



Content xiii

Part IV Finance

20 Islamic Banking 101: Turkish Banks in Germany . . . . . . . . . . . . . . . . 333
Andree Elsner, Tobias Kleinert, and Helena Strebel-Nelson

21 Social Impact Bonds as a Financial Innovation – an Evolutionary Economic
Approach . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 351
Thomas Holtfort

22 Success Factors of Crowdfunding Projects on the Kickstarter Platform . . 361
Jörg Gutsche and Sabrina Sylla

Part V Education

23 Measuring the Effectiveness and Innovative Capability of Bingöl University
and Atatürk University . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 377
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